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Wharton Undergraduate Division

http://undergrad.wharton.upenn.edu
advisingl@wharton.upenn.edu

Administrative forms may be obtained in the Undergraduate Division or online for easy access.




Wharton School and
Undergraduate Division Staff

Patrick T. Harker

Dean, Professor of Operations and Information Management, and Reliance Professor of Management and
Private Enterprise

Dean Harker was named dean of the Wharton School in February 2000, after serving as deputy dean and
chairperson of the Operations and Information Management Department at Wharton. He was also chairperson of
the Systems Engineering Department at Penn’s School of Engineering and Applied Science. He holds a BSE and
MSE in Civil Engineering, an MA in Economics and a PhD in Transportation Planning and Economics, all from
the University of Pennsylvania. He is a former White House Fellow and Special Assistant to the Director of the
F.B.1.,, and has published five books and more than 80 professional articles on service operations and technology
management. He received the Hauck Award for excellence in undergraduate teaching in 1998.

David C. Schmittlein

Deputy Dean, Ira A. Lipman Professor and Professor of Marketing

Deputy Dean Schmittlein was appointed deputy dean in April 2000. He was the vice dean and director of the
Wharton School Doctoral Division (1993-95) and chair of the Marketing Department (1995-2000). He earned his
BA in Mathematics from Brown University, and his PhD and MPhil in business from Columbia. In addition to
extensively publishing in scholarly journals, Deputy Dean Schmittlein’s research has been featured in The Wall
Street Journal, The New York Times, USNews & World Report, USA Today and The ABC Evening News with
Peter Jennings.

Thomas W. Dunfee

Vice Dean and Director

Vice Dean Thomas W. Dunfee is the Kolodny Professor of Social Responsibility at Wharton. He chaired the
Legal Studies Department from 1979-85, 1987-91, and chaired the precursor of the Business and Public Policy
Department. He has taught courses in legal studies and business ethics and introduced the two courses on business
ethics into the Wharton undergraduate curriculum. Vice Dean Dunfee was president of the Academy of Legal
Studies in Business (1989-90), served as Editor-In-Chief of the American Business Law Journal (1975-77), and
served as President of the Society for Business Ethics (1995-96). His current research interests focus on
combating corruption, how social contract theory can enhance ethical business practice, and global business
ethics. Vice Dean Dunfee has been a visiting professor at five universities and is the author or co-author of many
books, most recently TIES THAT BIND, Harvard Business School Press (1999, with Thomas Donaldson). He is
on the editorial board of several journals and has been a judge for national business ethics awards.



Undergraduate Division Staff

Anne M. Greenhalgh

Director of Academic and Leadership Programs

Anne Greenhalgh received her doctorate from the University of Pennsylvania in 1982 and began working full
time at Wharton in 1984. As Director of Academic and Leadership Programs, she works with the Vice Dean and
his senior management team to provide overall leadership for the Wharton Undergraduate Division. The scope of
her responsibilities includes the management of the Undergraduate Leadership Program, high school summer
business institutes (LEAD and Leadership in the Business World), and the Wharton Evening School. As Adjunct
Associate Professor of Management, Dr. Greenhalgh has designed and taught several undergraduate courses:
Management 100, Leadership and Communication in Groups; Management 243, Communication in the
Workplace; and Management 250, The Language of Leadership. She is also the recipient of the William G.
Whitney Teaching Award for Affiliated Faculty. In addition to fulfilling a wide range of curricular, school, and
university-wide responsibilities, Dr. Greenhalgh has advised a number of academic and business institutions,
including Haverford College and Marsh & McLennan. Her current research interests are management and
leadership education.

Anita Henderson

Director of Academic Affairs and Advising

Anita Henderson has a BA in English from Adelphi University, MA in Linguistics from the University of Kansas,
and PhD in Linguistics from the University of Pennsylvania. She joined the Undergraduate Division in January
2000. As an administrator at Penn, she has worked at the School of Dental Medicine and the Institute for Research
on Higher Education. In addition, Dr. Henderson has taught undergraduate linguistics through Penn’s College of
General Studies. She also continues her research in sociolinguistics and language attitudes. Her business
experience includes human resources management and co-ownership of a franchise of a nationally known
restaurant chain.

Suzanne Kauffman DePuyt

Director of Student Services and Administration

Sue Kauffman DePuyt joined the Undergraduate Division in 1997 after serving seven years in the MBA Division
as Coordinator of Graduate Student and International Programs and Assistant to the Vice Dean on the division’s
senior management team. Ms. Kauffman DePuyt provides leadership in the areas of admissions, academic
support, fiscal management, student leadership development, technology and operations. Her professional
interests include the development of technology to enhance learning and academic support services. She also
serves as the school's athletic eligibility officer. Ms. Kauffman DePuyt earned her MBA from Rider University
and has over ten years of experience working in higher education.



Undergraduate Division Staff

Martin A. Asher

Director of the Joseph Wharton Scholars Program and Adjunct Associate Professor of Finance

Martin Asher received an MA and PhD in Economics from the University of Pennsylvania and a BA in
Economics from Stanford University. In addition to his role as Director of the Joseph Wharton Scholars Program,
Dr. Asher is Adjunct Associate Professor of Finance and teaches courses in Economics to Wharton undergraduate
and graduate students. He has served simultaneously as Associate Director of the Institute for Law and
Economics at the Law School, Lecturer in Penn’s Economics Department, and Vice President and Principal of
Econsult Corporation. Dr. Asher also has held teaching positions in the Economics Departments at Swarthmore
College, Bryn Mawr College, and Villanova University, where he received tenure in 1991. His previous
experience includes positions at Joel Popkin and Company, the Brookings Institution, the United States Senate
Committee on the Budget, and the President’s Council of Economic Advisers. Dr. Asher received the 2000 and
2002 William G. Whitney Award for Distinguished Undergraduate Teaching in the Associated Faculty and the
2000 Kravis Prize for Outstanding Undergraduate Teaching in Economics in the Department of Economics. His
research interests have been primarily in the areas of income distribution and gender and race wage differentials,
and he has served as an expert economic witness in federal and state court antitrust and discrimination cases.

Dave Cather
Director of the Wharton Evening School and Adjunct Associate Professor of Insurance and Risk Management

Dave Cather received his PhD and MBA from the University of Georgia and BSBA from Bowling Green State
University. He is Director of the Wharton Evening School, which includes the Wharton Management Program,
Bachelor of Business Administration program, and Graduate School Preparation Certificate program. Dr. Cather
is an Adjunct Associate Professor of Insurance and Risk Management, teaching classes for undergraduate and
MBA students since joining the Wharton faculty in 1987. He also has taught in the Wharton Evening School for
over ten years. Dr. Cather is a Senior Fellow in the Wharton Financial Institutions Center and has participated in a
variety of Wharton Executive Education programs. His research interests focus primarily on strategic
management issues relevant to insurance and financial institutions, and he has served as a consultant and expert
witness to firms in the financial services industries.

Beth Hagovsky
Senior Associate Director

Beth Hagovsky has a BA from Rosemont College and a MSEd in Higher Education Administration from the
Graduate School of Education at Penn. She previously worked in the Office of Student Life at the University as
Assistant Director. Her primary responsibilities included advising the Student Activities Council, the Junior and
Senior Class Boards, in addition to coordinating University-wide events and traditions such as Hey Day, Ivy Day
and Homecoming. In the Undergraduate Division, in addition to her role as an academic advisor, she is
responsible not only for planning and implementing the division's co-curricular programs but also for working
with the Wharton and other Council student clubs and organizations. Beth is a Senior Fellow and resident in
Stouffer College House.



Undergraduate Division Staff

Angie Corbo
Associate Director

Angie Corbo serves as a liaison with the Office of Academic Support in the areas of tutoring, learning difficulties,
and the Pre-Freshman Program while working in conjunction with Counseling and Psychological Services on
leave of absence and personal issues. She is also responsible for the Musser-Schoemaker Lectures Series, transfer
credits, and joint degree programs. Prior to her time at Penn, Ms. Corbo worked in higher education for ten years
in Student Life and Leadership Development. She holds a part-time adjunct teaching appointment with Arcadia
University and has taught at Penn and Penn State Abington. In addition, she has consulted with groups and
individuals on leadership, diversity, conflict management, gender dynamics, and communication. Ms. Corbo
earned her BA in English/Communications and Modern Languages from Cabrini College and her MSEd from
Penn’s Graduate School of Education, where she is currently a doctoral candidate. Her research area focuses on
group dynamics, gender issues, and power dynamics.

Helene Elting
Adjunct Assistant Professor of Management

Helene Elting is an Associate Director of the Undergraduate Leadership Program and an Adjunct Assistant
Professor of Management. Her field of expertise is workplace diversity, and her scholarly research focuses on
gender, power, and leadership; race matters in corporate culture; and work/life balance. Dr. Elting has published
and lectured on the impact of personal difference on pedagogic style. Her most recent publication is a chapter in
the 2002 text, WORKPLACE DIVERSITY AND ITS IMPACT UPON PERFORMANCE. She teaches
Management 100, Leadership and Communication in Groups, as well as undergraduate and MBA courses on
Diversity in the Workplace. She is also an academic fellow in the Philadelphia Association for Psychoanalysis.
Dr. Elting received her doctorate from the University of Pennsylvania. Before coming to Wharton in 1998, she
had a joint appointment at Haverford College and Bryn Mawr College where she taught American Studies,
Culture Studies, and Communication. Concurrently, she lectured at the Center for Women’s Studies of the
Philadelphia Association for Psychoanalysis.

Michael B. London
Adjunct Assistant Professor of Management

Michael London joined the Wharton Undergraduate Division in 1993 as a Director of the Undergraduate
Leadership Program. He earned his PhD in Organizational Behavior from Case Western Reserve University. He
previously served as Assistant Professor at the University of Bridgeport and was affiliated with Robert H.
Schaffer and Associates, a Connecticut-based consulting firm. Dr. London’s background includes serving as
Executive Director of the S.0.S. Community Crisis Center and Director of Training for "Drug Help," both non-
profit organizations in Michigan. As an Adjunct Assistant Professor of Management, Dr. London teaches
Management 100, Leadership and Communication in Groups. He also teaches in the Evening Division and in the
Wharton Management Program. He was voted the 1996 Professor of the Year in the Wharton Evening Division.



Undergraduate Division Staff

Christopher 1. Maxwell
Adjunct Assistant Professor of Management

Chris Maxwell is Associate Director, Undergraduate Leadership Program; Curriculum Director, LEAD; and
Adjunct Assistant Professor of Management. He joined the Wharton Undergraduate Division in 2000. He earned
a PhD in Public Administration from Penn State and a Master of Government Administration from the Fels
Center of Government at the University of Pennsylvania. Before coming to Wharton, he taught in the Schools of
Public Affairs and Business Administration at Penn State Harrisburg. Dr. Maxwell has also served as Executive
Vice President of a community teaching hospital, Vice President of a healthcare information and research services
firm, and as a consultant to mental health organizations. Dr. Maxwell teaches Management 100, Leadership and
Communication in Groups, and BPUB 203, Business in the Global Political Environment.

Undergraduate Division Administrative Staff

(Seated from left) Charles Price, Administrative Assistant; Annette Lawson, Receptionist; Kevin Rounsley,
Administrative Coordinator; (standing from left) Ellen Mueller, Office Manager; Susan Donnelly, Evening
School Coordinator; Lauretta Tomasco, Program Coordinator; Cadence Anderson, Information Systems
Specialist; Kiesha Bond, Receptionist; Anna Bond, Business Administrator; Sharon Mulholland, Program
Coordinator; (not pictured) Shanesha Revell, Receptionist.



Wharton Undergraduate Division
Curriculum Worksheet

General Educ
Requirements (3)

ECON 001 O
ECON 002 (m
MATH 114/1150

Leadership (1)
MGMT 100 O

Writing About
Requirement (1)

(m]

Business
Fund (9)

ACCT 101
ACCT 102
FNCE 100
FNCE 101
STAT 101
STAT 102
MGMT 101
MKTG 101
OPIM 101

OOoOooOoooooao

37 Credit Units Total

Societal
Environment (2)

LGST 101 (m]
LGST 210 O
BPUB 203 (m]

Organizational
Environment (1)

INSR 205 O
MGMT 104 O

Business
Breadth (3)
O
O
O
Business
Conc (4)
O
O
O
O

General Educ

Distribution (7)

Social Structures
O
O
O

Lang, Arts & Culture
(m]
(m]
(m]

Science &
Technology

(m]
(m ]
(m ]

Global Env (3)

2 may double-count
with Social Structures
& Lang/Arts/Culture

(m ]
(m ]
(m ]

Unrestricted
Electives (3)

m
O
O

Non-business
Electives (2)

m ]
m

Extra Courses
(not required)

OOoOoOooao

Language Prof
o

You may not use more than one course from any department to count towards the Business
Breadth requirement. No course from your first concentration, and only one course from a second
concentration, may be counted for the requirement. The remaining three courses in a second
concentration must be counted as Unrestricted Electives.

Consult the College Course Scanner at http://www.college.upenn.edu/courses_reg/scanner/
ccs.html for course selection information and Penn InTouch at https://sentry.isc.upenn.edu
/intouch for scheduling information and an automated worksheet.
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Requirements

Outline of the Curriculum

The faculty of the Wharton School have designed the undergraduate curriculum to accomplish three objectives:

1. combining the study of business with the study of the liberal arts and sciences,
2. giving students an international perspective, and
3. improving students’ leadership and communication skills.

I. Students come to the undergraduate program at Wharton to learn about business, usually so they can pursue
careers as leaders within organizations. They are also at Penn to gain a college education that provides them with a
broad perspective on life and prepares them to be citizens of the world. For this reason, about half of the courses
you take to complete your degree are inside Wharton, and about half are outside Wharton. If you look at the
worksheet that is on the previous page, you can see this represented visually: the two left-hand columns list your
business-related courses, while the two right-hand columns represent non-Wharton courses. We urge you to use the
opportunity to take non-Wharton courses to explore your interests and test your abilities in fields of study besides
business.

II. There is no industry in the modern economy not touched by the trend towards globalization, driven by the rapid
technological advances in telecommunications and transportation. For this reason, the faculty at Wharton wants to
ensure that you gain an international perspective as part of your undergraduate education. The foreign language
proficiency requirement and the Global Environment requirement are two mechanisms for you to accomplish this
objective.

III. Wharton alumni have been leaders in every sector of society. Our graduates have been CEOs, ambassadors,
lawyers — even a symphony conductor and a Supreme Court justice. Leadership involves natural talent, but that
talent must be nurtured and shaped to attain its full potential. A central objective of Wharton’s program is to give
you the opportunity to take courses and have experiences that allow you to refine and develop your leadership skills.
Because communication skills are a central facet of leadership ability, one way to grow as a leader is to work on
your ability to communicate well with other people in speech and in writing. For this reason, several of your
courses place a premium on developing writing and presentation skills.

What follows is a detailed description of the curriculum for the Bachelor of Science in Economics degree you are
pursuing. We recommend that you follow along with the worksheet as you read about the various requirements, so
that you understand how everything fits together.



Requirements

General Education Requirement
3 courses

The General Education requirement includes three arts
and sciences courses designed to give you the basic tools
you will need to do well in your business classes. These
classes should be finished by the end of the first year, so
you will have those tools in hand as you proceed.

Economics 001 and 002: Introductory Economics. All
students are required to take a semester of
microeconomics and a semester of macroeconomics.
Economics is the foundation for everything you will learn
in the following three years about business because it
provides a basis for understanding what markets are and
how they function.

Math 114 or 115: Calculus, Part II. All students are
required to take the second semester of Calculus. If you
have not placed out of the first semester of Calculus
(Math 104) through an Advanced Placement exam, then
you must take that first, and it may be counted as a Non-
business or Unrestricted Elective. Math, like economics,
is an important tool in approaching business courses.
Many of the courses you will take in your sophomore year
and thereafter are very quantitative, and Calculus will
provide you with the facility with numbers you will need
to do well in these courses. Please see page 21 for more
information on the math requirement.

Leadership, Teamwork, and

Communication
1 course

Management 100: Leadership and Communication in
Groups. Because the development of leadership and
communication skills is one of the central objectives of
the Wharton undergraduate curriculum, this required
course provides a very important forum for understanding
your current abilities in these areas and how to improve
them.

All incoming students are required to take this course.
First-year students should take it in the fall of the first
year. In general, transfer and dual degree students take it
in the spring of their first year as a Wharton student.

Writing Requirement
1 course

Another avenue for developing your communication skills
is the writing requirement. All students must take a
Writing About course to fulfill this requirement. These
courses generally are numbered as English 001 — 009.
English 011, English for International Students, may also

be used to fulfill the requirement if you are a student
whose first language is not English. In addition, other
departments, such as Philosophy and Women’s Studies,
offer Writing About courses, usually numbered 009. We
urge you to take Writing About class on a topic of
interest, so that you can learn about something you like
while improving your communication abilities. AP credit
in English cannot be used to fulfill this requirement.

Business Fundamentals
9 courses

You should have completed the five courses listed above
by the end of your first year, as they will provide you with
the tools you need to succeed in subsequent courses.
Starting in the fall of your sophomore year (or earlier if
you have fulfilled the prerequisites), you will begin to
take business courses. The nine courses that comprise the
Business Core will provide you with the foundation you
need for understanding how organizations function.

Accounting 101 and 102: Principles of Accounting.
Usually taken in the sophomore year, these introductory
courses in financial and managerial accounting will give
you a broad-based understanding of how an organization
reports on its financial position and the decisions leaders
must make when creating financial reports. Accounting
has been described as the “language of business.” A
thorough knowledge of its principles is necessary for all
business people, so you will have a close familiarity with
this central function of all organizations.

Statistics 101 and 102: Introductory Business Statistics.
Following completion of your Calculus requirement, you
must take two semesters of Statistics. These courses will
provide you with another important tool for understanding
information about business organizations. You will use
statistical methods in many of your upper-level courses,
especially Finance.

First-year students who have already completed Math 114
or 115 may take these two courses. Statistics 430 and 431,
a more theoretical approach to business statistics (or
Systems 301 and 302, offered through the School of
Engineering and Applied Science) may replace Statistics
101 and 102 and are usually taken by those students who:

e have a strong interest in mathematics,

e have completed Mathematics 240,

e are concentrating in Actuarial Science, or

e  are pursuing the Management and

Technology (M&T) program.



Finance 100: Corporate Finance and Finance 101:
Monetary Economics. Usually taken in the sophomore
year, these two courses provide a basis for understanding
the financial aspects of organizations. Finance 100
concentrates on the internal financial decisions made
within corporations and other firms, while Finance 101 is
an intermediate macroeconomics course. The courses
may be taken in either order, but please note the
prerequisites:

*  You must complete both semesters of Economics
and Calculus and take Accounting 101 and
Statistics 101 concurrently (or have completed
them) to take Finance 100.

¢  You must complete both semesters of Economics
to take Finance 101.

Management 101: Introduction to Management. This
course provides an introduction to the concepts of

management critical to the exercise of effective leadership
in any organization. In addition, the course refines your
business writing skills. It should be taken by the end of
the sophomore year, so you will have a basic
understanding of management concepts as you move into
your upper-level course work.

Marketing 101: Introduction to Marketing. Every
organization is faced with the challenge of how to
communicate with the world at large about its mission,
products and services. An introduction to the methods of
marketing teaches you how to think systematically about
this challenge and how your organization can best meet it.
Marketing 101 should be taken by the end of the
sophomore year.

Operations and Information Management 101:
Introduction to the Computer as an Analysis Tool. This

course is generally taken in the second semester of the
first year because it provides important tools that you can
use in other courses. With the explosion of technology
use in business, it is essential that you are able to use
computer programs to help you solve business problems.
This course will introduce you to Excel and other
programs that will be very useful to you for this purpose.

Societal and Organizational

Environment
3 courses

In addition to understanding the internal functions of an
organization, which the nine courses in the Business
Fundamentals area will allow you to do, you must also
understand the context in which all organizations must
exist. No organization is an island; it must interact with
customers, suppliers, regulatory agencies, and its own
employees. The Societal and Organizational
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Environment categories are designed to expose you to
contextual issues arising from relations with these
constituencies. Societal Environment courses deal with
the external environment, including the government and
the legal system, while Organizational Environment
courses address the internal environment, including
relations with employees and methods of dealing with
risk.

To fulfill the Societal Environment requirement, you will
take two of the following three courses:

Legal Studies 101: Introduction to Law and Legal
Process. This course provides an overall introduction to
the American legal system. Any leader of an organization
that does business in the United States must understand
this legal environment to conduct business successfully.

Legal Studies 210: Corporate Responsibility and Ethics.
Every member of a business organization is faced with
making ethical decisions. This course provides a
structure for thinking through problems and figuring out
how best to respond when ethical challenges arise.

Business and Public Policy 203: Business in the Global
Political Environment. Organizations around the world
must deal not only with their clients, customers and
shareholders, but also with the communities in which they
are located and with the governments of the entities in
which they are housed. This course discusses how firms
respond to various regulatory and political forces in the
external environment.

To fulfill the Organizational Environment requirement,
you will take one of the following two courses:

Management 104: Industrial Relations and Human
Resource Management. One of the most important

managerial tasks is developing rewarding and productive
relationships with co-workers and employees. This
course teaches students how to approach issues in the
management of human resources at all levels of an
organization.

Insurance 205: Risk Management. All firms must cope
with risks: financial risks, risks associated with
destruction of property, and risks associated with
variability in human behavior. This course discusses the
risks companies face and how they can best plan to
minimize the negative effects of various kinds of risks.
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